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The Sky’s the limit for British brand number35 (www.no35.co.uk) as they add Bradley Cooper’s “Limitless” to their ever growing TV series portfolio. This brand has been making quite an impact over the pond - currently dressing two of the leading ladies from the Emmy nominated TV series “The Good Wife,” as well as the new series “Limitless”, starring Bradley Cooper. 
Luckily enough for real women who want to dress as powerfully as the successful characters on these shows, number35, the London based brand, is on hand to dress professional women everywhere. number35 launched 10 years ago with the aim of providing working women with an “Intelligent Wardrobe”, one that would empower them throughout the day at the office and take them through to an evening at the opera. 
Andrea Cecile Cohen, founder and designer says, “The emphasis of the brand has always been to empower women through dress. Our clothes are minimalistic with strong fluid shapes combined with luxurious fabrics creating the perfect wardrobe for professional women. And of course, they are designed to fit perfectly.”
From career powerhouses to courageous on-screen heroines, “It’s all about a very modern take on classic shape and styles,” explains “The Good Wife” costume designer, Daniel Lawson. “Boxy masculine suits, tailored shirts are all reminiscent of style from the past. Today, looking fresh is about the ‘feminine chic’ and feeling confidently powerful”. An avid fan of the brand, Lawson decided to reach out to Cohen thus leading to the collaboration of a new line, 35·DL. Both number35 and 35.DL designs have become a mainstay on “The Good Wife” and most currently Lawson’s newest project series “Limitless” (also on CBS) - launched in the US September 2015. 
Building on the brand’s mission to educate and empower women, number35 has created the Body Forum™, an educational programme offering women of all shapes and sizes advice on how to dress to impress. Executed at corporate headquarters, these workshops are designed to illustrate how careful garment choices and being aware of one’s body shape can create the ideal image for a woman in her working environment, thus empowering her through her dress. 
CNBC television, business analyst and entrepreneur Carol Roth, who has been wearing number35 for a number of years explains of the brand, “These pieces are great for me; whether I am appearing on television that day, emceeing a major event or attending a business meeting.  They are well-made and I stand out—in the right way and for the right reasons.”
“A woman’s dress should be as brilliant as she is,” says Andrea Cecile Cohen. “Every woman deserves to feel amazing in whatever they wear, whatever they are doing, and at number35, we strive to make it just that much easier.”
number35 is available for purchase online at www.no35.co.uk or instore at 50 Highgate West Hill, or by appointment at their Clerkenwell Studio. The AW collection is now available to purchase.
For press enquiries please email Nicci Clifton at fr@no35.co.uk
